
 

  

DECEMBER 2014 P/ID 28509/PCMJ 

Time : Three hours Maximum : 100 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

Each answer should not exceed 50 words. 

1. Who is a consumer?  

 ~Pº÷Áõº Gß£Áº ¯õº? 

2. What is marketing research?  

 \¢øu B´Ä GßÓõÀ GßÚ? 

3. Define – Table. 

 Áøμ¯Ö : £mi¯À. 

4. What is random sampling? 

 μõsh® ©õv›•øÓ GßÓõÀ GßÚ? 

5. What is rating schedule? 

 ©v¨¤mk AmhÁøn GßÓõÀ GßÚ? 

6. What is meant by schedule? 

 AmhÁøn GßÓõÀ GßÚ? 

7. What is sample Bias?  

 ©õv›°À J¸ uø»¨£må® GßÓõÀ GßÚ? 

8. What is culture? 

 P»õa\õμ® GßÓõÀ GßÚ? 
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9. What is survey? 

 \º÷Á GßÓõÀ GßÚ? 

10. What is customer interaction? 

 ~Pº÷Áõº öuõhº¦ GßÓõÀ GßÚ? 

PART B — (5  6 = 30 marks) 

Answer ALL questions. 

Each answer should not exceed 250 words. 
11. (a)   What are the features of good marketing 

research? 
|À» \¢øu B´Âß Sn[PÒ ¯õøÁ?  

Or 
 (b) What are the components of marketing 

research plan? 
  \¢øu B´Ä vmhzvß TÖPÒ ¯õøÁ? 

12. (a)   Describe various types of schedules. 
  AmhÁøn°ß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 

Or 
 (b) What are the sources of research problems? 
  B´ÄUS›¯ ¤μa]øÚPÎß ‰»[PÒ ¯õøÁ? 

13. (a)   Explain Sheith model of consumer behavior. 
  ~Pº÷Áõº |hzøu°ß ö\´z ©õv›ø¯ 

ÂÍUSP. 

Or 
 (b)  Describe the objectives of marketing 

research. 
\¢øu B´Âß ÷|õUP[PøÍ ÂÁ›. 
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14. (a) Point out the differences between a 
questionnaire and schedule. 

  ÂÚõUPÐUS® £mi¯¾US® E›¯ 

÷ÁÖ£õkPøÍ ÂÍUSP. 

Or 
 (b)  Explain the significance of report writing. 
  AÔUøP°ß •UQ¯zxÁzøu ÂÁ›UP. 

15. (a)   Explain the Howard model of buyer 
behavior. 

  ~Pº÷Áõº |hzøu°ß Howard ©õv›ø¯ 

ÂÍUSP. 

Or 
 (b) Discuss the features of culture. 
  P»õa\õμzvß ußø©PøÍ ÂÁ›. 

PART C — (5  10 = 50 marks) 
Answer ALL questions. 

Each answer should not exceed 500 words. 
16. (a)   Enumerate various steps in the preparing a 

research design.  
  B´Ä Áøμø¯ u¯õ›US® ö£õÊx EÒÍ 

£i{ø»PøÍ ÂÁ›UP. 

Or 
 (b) Explain the need for marketing research. 
  \¢øu B´Âß ÷uøÁPÒ ¯õøÁ? 

17. (a)   What are the sources of secondary data? 
  Cμshõ® uPÁø» ö£Ö® ‰»[PÒ ¯õøÁ? 

Or 
 (b) What are the types of research report? 
  B´Á›UøP°ß ÁøPPÒ ¯õøÁ? 
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18. (a) What are the advantages of attitude 
measurement?  

  Gsn[PøÍ PnUQkÁvß |ßø©PÒ 

¯õøÁ? 

Or 

 (b) Write briefly various probability sampling 
methods. 

  £À÷ÁÖ {PÌuPÄ ©õv› •øÓPøÍ ÂÍUSP. 

19. (a) Discuss the importance of marketing 
information system. 

  \¢øu uPÁÀ •øÓ°ß •UQ¯zxÁzøu ÂÁ›. 

Or 

 (b) Explain Engel model in consumer decision 
making. 

  ÁõiUøP¯õÍº •iöÁkUS® {ø» £ØÔ¯ 

Hg\À ©õv›ø¯ ÂÍUSP. 

20. (a)   What are the rating scales often used in 
research? 

  B´ÂÀ £¯ß£k® £À÷ÁÖ ©v¨¤k® 

AÍøÁPÒ ¯õøÁ? 

Or 

 (b) Explain briefly the Nicosia model of 
consumer behavior. 

  ~Pº÷Áõº |hzøu°ß {U÷Põê¯õ 

÷Põm£õmøh ÂÍUSP. 
———————  
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