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Time : Three hours Maximum : 100 marks
PART A — (10 x 2 = 20 marks)

Answer ALL questions.

Each answer should not exceed 50 words.

1.  Who is a consumer?

BISTCEUMT eremLIeuT WTi?
2. What is marketing research?

&HENS 16| GTETDITE GTEITE0?
3. Define — Table.

eUENTWIM © LI Iq WIGD.
4. What is random sampling?

TreTLLD IS penm eTeTmmed creomen?
5.  What is rating schedule?

DAL (D L eUEHERT GTETMTE 6TETe?
6.  What is meant by schedule?

S|L_L_GLEHEHT GTEITMITED GT60T60T?
7.  What is sample Bias?

riludled ¢ SemeLILLa%LD T GTEITeN?
8.  What is culture?

FOTFFMILD GTGITMITE) GTEIET?
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10.

11.

12.

13.
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What is survey?

FTGeu T 6TCIEN?

What is customer interaction?

BTG CSTLITL] GTETD 6D GTeoTeN?

PART B — (5 x 6 = 30 marks)

Answer ALL questions.

Each answer should not exceed 250 words.

(a)

(b)

(a)

(b)

(a)

(b)

What are the features of good marketing
research?

BeOE) Fheng U166 GETBISET WTenel?
Or

What are the components of marketing
research plan?

Fhens W Ie| FL L SE 6T samaser Wmenel?
Describe various types of schedules.
SIL_L_cuenetuldl 6o LGeum EUMSSHET WITeneu?

Or
What are the sources of research problems?
< UIe|EGw Wrsflananaafler LpeBIGET WiTene?
Explain Sheith model of consumer behavior.
B&sTGeurt  pLSmguien  Gawis  wrdflanw
AR

Or

Describe the objectives of marketing
research.

shens g licllen Crrésmsamar alleurl.
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14. (a) Point out the differences between a
questionnaire and schedule.

Nl G & (@ & LD UL Iq-Ug)I&(&HLD o flw
Caumuir(haener aflems@s.
Or
(b) Explain the significance of report writing.
<fsansuiler peSluggieusams edleuflés.
15. (a) Explain the Howard model of buyer
behavior.
B&TGeurt  pLsesufler Howard wrdlflenw
NleTsEs.
Or
(b) Discuss the features of culture.
sOEFETISSen Senenogenar edleuil.

PART C — (5 x 10 = 50 marks)
Answer ALL questions.
Each answer should not exceed 500 words.

16. (a) Enumerate various steps in the preparing a
research design.

Ble| elampemw SuUTh&EE@GD Qumipg 2 éTer
Liglencoganer alleuflss.
Or
(b) Explain the need for marketing research.
shens g ielen CHeneuser wWmenal?
17. (a) What are the sources of secondary data?
@FeRTL D SFHeuaed GlLMILD PLPEBIGET WTene?
Or
(b) What are the types of research report?
< Uealfdamaudlen euamaser Wmameu?
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18. (a) What are the advantages of attitude

measurement?
6T GUOT GUUT 1B & G EIT seasSl(Heudlen  BaTENLOSHET
wImeneu ?
Or
(b) Write briefly various probability sampling
methods.

uGeum Hlapsse il (pepmasaner 6l emd@s.
19. (a) Discuss the importance of marketing
information system.
FHens &l (pepmuldlern (psdlwsgieusams afleul.
Or
(b) Explain Engel model in consumer decision
making.
aumgganswrert  (pigbeiBs@n  Hlave UL
Jepge rslfleanw edlersEs.
20. (a) What are the rating scales often used in
research?
Spefley  vweru@Bn  uoGaum  WHUEGHD
S|ETEDEUGEET WITEHE ?
Or

(b) Explain Dbriefly the Nicosia model of
consumer behavior.

BTG BL_&aenguller Hl&EGamenSluim

CamlumlenL eflems@s.
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